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KS3 Lesson Plan – Media portrayals of LGBT identity

LI: (Child Target) To understand that media texts are coded with images of sexuality which are usually heterosexual. 

LI: To explore the constructed nature of heterosexuality that is often presented by contemporary media in order to understand that a superior binary/ natural relationship between hetero and homo sexuality does not exist. 

Materials– range of adverts from current TV. You can record these yourself or download from You-Tube. You also need to download the Heinz Deli Mayonnaise Advert (it is very easily available from You Tube)

Starter 

Reminder of respectful environment and confidentiality. 

How many people in your class do you think will grow up and identify as lesbian or gay? 

Significant portion of population now identifies as LGBT. How many? Can we guess??

(roughly 7-12%-how many in this school?)

When did you first decide you were straight? How old were you? How did it feel?

The mainstream culture in the UK assumes that we are all heterosexual. This is called heteronormativity and it is the way that culture and thus society assumes us all to be heterosexual. In fact it is no more ‘natural’ to be heterosexual than it is to homosexual and this division is cultural not natural. 

This coding is going on all around us. Where can we see it? On TV? On adverts? Do you think that adverts are coded for gay or straight people? Society codes images so that we are bombarded with images of heterosexuality. If we look at an advert break, can we identify how many of the images are coded heterosexual? 

Main activity

Play DVD of adverts. Ask young people to make notes on how many of the adverts are coded ‘straight’?

How many of the adverts are neutral or do not concern heterosexuality? How many of the adverts represent being gay or gay images? 

Why don’t we see adverts with two men or two women kissing? Is this fair?

What would happen if someone made an advert with two men or two women kissing?

Look at Heinz advert, this advert was banned because people complained that it was a ‘gay’ image. Is this fair? Is this a gay advert? Is it right that such a high proportion of the media reflects straight images? Can you think of any films where you saw a positive

image of LGBT identity?

Plenary

Lots of media images are coded heterosexual. There are very few if any that reflect homosexuality. Can you think of any examples? Why can you not think of any? Is this fair? How does this make people who are LGBT feel?
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